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Search engines are playing a significant role in the world of digital 

marketing and eCommerce. Since most people search for relevant products 

before making a buying decision, it makes sense if you want your site to 

appear among the first results on the SERPs. This is because the higher your 

website ranks on Google, Yahoo, and Bing, the higher your chances of 

making consistent sales. When people see your store first, they will make it 

the first selection and most will buy from you.   

Therefore, whether you are just building your e-commerce store or 

need to boost your sales this year, the best advice right now is to focus your 

efforts on your eCommerce SEO. Based on a Search Engine Watch report in 

2011, websites that ranked first on Google received an average click-through 

rate of 36.4%. Those in second and third positions got 12.5% and 9.5% 

clickthrough-rates.   

In this guide, we’ll walk you through the simple things you need to do 

to appear 1st on the SERPs and get more click-through-rates and build a good 

online presence.   

Here are some of the top things you’ll learn:   

● The complete SEO marketing strategy to help your business rank  

faster.   

● How to get your eCommerce retail store ranking higher on search 

engines both locally and internationally  

● And the top marketing apps and websites to use to analyze your 

competitors and outrank them using their strategies.   

Ensure that you read this step-by-step guide keenly from the beginning to the 

end and take it into action. This way, you’ll be on your way to becoming an 

SEO savvy business owner or marketer in just a few days.   

https://www.searchenginewatch.com/2011/04/21/top-google-result-gets-36-4-of-clicks-study/
https://www.searchenginewatch.com/2011/04/21/top-google-result-gets-36-4-of-clicks-study/
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What is eCommerce SEO?  

eCommerce search engine optimization is the process of making your online 

store appear higher on SERPs. The main goal of SEO is to increase the 

number of daily eCommerce retail store visitors. There are many strategies 

that you can use to rank higher on search engines like Google, Bing, Yahoo, 
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etc. However, it’s good to devise a strategy that will help you succeed faster. 

In this guide  

we’ll compress the process into easy to implement steps such as:   

● Checking your product and meta-tag descriptions   

● Optimizing your headlines   

● Creating internal and external linking structure   

● Designing a navigation structure   

● And optimizing the blog posts for keywords   

With a few changes on your webpages and blog posts, you'll be on your way 

to ranking higher on search engines. We’ll be discussing how you can edit a 

few pages on your website to make them more appealing and effective. Some 

of the top pages to look out for include the:   

1. Homepage  

2. About page  

3. F.A.Q. page  

4. Blog articles  

5. Help center answers  

6. Contact page   

With that, let’s get going to rank higher on search engines, pull more visitors, 

and make more sales. But first, here’s the main reason why e-commerce SEO 

is important.   

Why eCommerce SEO is important.  
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eCommerce SEO is invaluably important and websites and retail stores are 

just starting to need it the most. Your store will continue making sales even if 

you don’t have money to pay for Ads or buying email contacts. For those of 

you with active email campaigns, you can augment your email list by pulling 

more traffic to your campaigns.   

Research has shown that the higher your website ranks on search engines the 

more sales you can make. 44% of customers looking for a particular product 

will normally buy from the stores that appear first on SERPs. Most will not go 

beyond the first page. So, if your website or product does not appear on the 

first SERPs, then you’re losing a lot of customers.   

When done right, therefore, eCommerce SEO can be more profitable than all 

other marketing strategies. Your return on investment will be over 100% since 

you can get started with zero investments.  

  

Keyword Research  

  

To get started, you need to figure out the right keywords that will help boost 

your eCommerce ranking on search engines. Keywords are the most essential 

tools for all marketing campaigns. They are the key things that search engines 

look at to choose the most relevant results that will appear on the first SERPs.   
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Keywords can also determine the most fitting product titles, descriptions, and 

the general copy for your marketing campaigns. They will help you find the 

right words to use to craft search engine optimized copy and your URLs and 

social media posts. In short, you’ll magically figure out how to approach all 

other tasks on your website after figuring out your keywords.  

However, choosing the right keywords for your eCommerce SEO is not easy. 

There are a lot of things that you've got to do and learn in order to select the 

most fitting words for SEO and customer acquisition.   

  

Choosing the Right Keywords for Your eCommerce SEO  

  

Before picking the words to use in your marketing campaign, you’ve got to 

find out their popularity on search engines; you’ve got to find the ones with 

the least competition in the paid advertising space; and keep an eye on what 

people search for when they want to buy something.  
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Here are some of the key factors that you can tell by observing your target 

keyword.   

❖ Using search keywords, you can tell more about the customers’ 

interests. If a keyword has a high search volume, it indicates that many 

people are interested in a particular niche. They are also willing to 

make a buying decision or read on the topic.   

❖ The costs per click on particular keywords can tell you how often 

people pay per click on their advertising based on specific keywords. 

If the costs per click on search engines is high, then the competition is  

stiff.   

❖ Keywords can also tell you about the user’s intent while searching for 

a particular keyword. For instance, if people search for showerheads in 

Florida, then it suggests that they are willing to buy soon.   

After choosing the keywords that you’ll use on your website, place them 

evenly throughout your copy. Start at the title, product descriptions, then any 

other sales material.   

There are many keyword types that you can use to capture your audience and 

rank higher on SERPs. Let’s look at the different types of keywords that you 

can use on your ecommerce store.   
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1. Head vs Long Tail Terms  

A head term is a short keyword in a particular niche that drives high search 

traffic. For example, in the marketing niche, the term; “marketing” is a head 

term and it talks to a larger audience.   

However, head terms are extremely competitive and getting on the first SERP 

can take years. There are many people who focus their attention on head terms 

since they can pull a huge audience to an eCommerce store. However, it’s 

good to focus on keywords that will pull relevant traffic.   

Long-tail keywords are longer and more-specific phrases. They are used by 

online search engine users to find exact products or services that they are 

looking for. If you can find the exact words that these users query on search 

engines, you’ll get their attention faster and rank higher on SERPs.    

A good example in the marketing niche would be the phrase “SEO for 

Beginners.” This is a long-tail keyword that will pull a very specific audience 

to your ecommerce store. However, this audience is closer to the point-

ofpurchase.   

Consider an audience looking for Modern Office Furniture in San Jose, for 

instance. These are people focused on making the purchase immediately, if 

possible.   

Long-tail keywords are good for establishing better lines of communication. If 

your customers are already out there actively shopping, they’ll be typing exact 
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keywords to get exact products. This is why it’s important to be more precise 

while writing your titles.   

2. How to Choose the Right Keyword?  

Picking the right keywords and keyword phrases is the most important step in 

search engine optimization. You not only need a monthly audience, but you 

also have to pull in people who want to make sales. Consider looking at the 

buyer’s journey and see how that aligns with the keywords you are using.    

If you want your web pages, blog posts, and emails to deliver results, then you 

should do your research properly and use keywords that people can resonate 

with.   

Here are some tips to help you choose the right keywords on your ecommerce  

store:   

1. Put yourself in the customer's shoes.   

2. Study your competition.   

3. Check to find out the most common long-tail keywords that buyers 

use.  

4. Use the right keyword research tools.  

5. Analyze the results and keep improving your strategies.   

Let’s make this guide even more useful and give you some of the top places 

that you can find keywords to use on your ecommerce store.   

a. Amazon and Google Suggest  
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Amazon is one of the greatest competitors for any eCommerce retail store. 

However, you can also use the platform to your advantage and enhance your 

marketing strategies. Using Amazon autocomplete, for instance, it’s possible 

to generate a large number of relevant keywords suitable for your niche.   

To get started, simply open the website, Amazon.com. On the search box, type 

a keyword that resonates with your products.   

Amazon suggests the top-selling keywords in the niche and you can use these 

to boost your marketing strategy.   

Google suggests, on the other hand, is the autocomplete Google feature that 

attempts to fill your searches as you are typing. They are normally based on 

real searches made by other people using the same keywords.   
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To do this on Google, type the exact keywords here as you did on Amazon. 

Simply go to Google.com, click on the search box, and start typing. The 

website will suggest long-tail keyword phrases that people search for.   

There are many keyword research tools that utilize Google Suggest to help 

people find the right keywords for any niche. However, most don’t give you  

the metrics behind the keywords.   

b. Competitor Research  

Competitor analysis is the process of collecting and reviewing information 

about competitors online. This is important because it helps you find out what 

the competitors are doing and how it may affect your business in general.   

By doing competitor research, you’ll find out their main long-tail keywords. 

You can choose the ones that are popular and check how the competition is 

utilizing them in their eCommerce SEO tactics. Using the data from keyword 



13  

  

research tools, you can then decide on how you’ll market yourself to beat the 

competition at its game.   

Ahrefs is a good tool to use to analyze your competitors fast.   

All you need to do is find a competitor’s website. You'll feed the URL to a 

keyword research tool, and it'll generate valuable keywords. Assess keywords 

to find the best-performing ones and list them down to later use them in your 

copy.  

3. Testing Keyword Difficulty  

Formulating out the steps to follow in order to rank high using the right 

keywords is hard, especially when it comes to a difficult keyword. Keyword 

difficulty refers to the competition behind a keyword phrase. If it is difficult to 

beat the competition on search engines using a particular keyword, then the 
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keyword is difficult.  But if you were able to rank high for a difficult keyword, 

you would pull more backlinks and general visitors to your website.   

However, for those of you who are just entering into a highly competitive 

niche, you’ll have to put a lot of efforts into getting your web content to rank 

high on search engines. Nobody knows the exact formula Google uses to rank 

web pages. Even if they did, it wouldn’t change the fact that some keywords 

are more difficult to rank for than others. That’s what makes the concept of 

keyword difficulty one of the key challenges in SEO.   

Ahrefs is well-known for measuring keyword difficulty. Thousands of SEO 

professionals rely on the platform to perform keyword research. It’s highly 

valuable.   

eCommerce Website Architecture  

If your site is hard to navigate, it would be impossible to keep your readers 

entertained nor make sales. This is why your eCommerce website architecture 

is the most crucial aspect of your retail SEO marketing. The website 

architecture also determines the bounce rate within your website.   

Just like your local retail store, eCommerce retail stores also need to be well 

organized.   
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Consider Amazon.com, for instance. It’s easy to navigate through the website, 

and there are many sub-categories present for you to find the exact product 

that you are looking for fast.   

With a well-structured website architecture, Search engines will also crawl 

your store easily. They'll recommend products in your store on the SERPs.  

Online researchers will then easily find products that they’re searching 

without help.  

1. Content Hierarchy  

Did you know that the order of content on your website directly influences 

your conversion rate? UXplanet says that developers should check for 

usability, engagement, and KPIs when making websites. It’s recommended 

that you should start by sharing the most interesting content to get your 

reader’s attention.   

https://uxplanet.org/web-design-7-factors-that-influence-your-webpage-conversion-rates-77bb4f2cc839
https://uxplanet.org/web-design-7-factors-that-influence-your-webpage-conversion-rates-77bb4f2cc839
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In essence, content hierarchy is the strategic placement of the order of content 

on your website. That is placing the most important content on the top and the 

least important at the bottom. You should do this in all your marketing 

mediums, including website descriptions and marketing emails.   

Before implementing any major changes to your site structure you should 

review how people are already using your site.   

There are two sets of tools that you can use to do this. These are:   

1. Google Analytics for analyzing user flow  

2. Heatmap tools for analyzing what people are clicking on  

Google Analytics makes it easy for you to track the user flow across your 

website. Heatmap tools are useful for showing you where people click on your  

site.  

Some tools will even provide you with video recordings of what an individual 

visiting your site actually did.   
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2. Website Breadcrumbs   

For a website with a large amount of content, it’s important for the reader to 

know their position on the website. This is the reason why website 

breadcrumbs are important. They are secondary navigation schemes that 

reveal the reader’s location on the website. For instance, on the website below, 

it’s easy to see the position of the blog post on the navigation.   

Using a website crumb, it’s easy for the user to find his/her way back home or 

to a category that they were reading earlier. However, to use website 

breadcrumbs on your site, you’ll have to sort out your content in an organized 

and hierarchical manner.   

There are three types of website breadcrumbs that users are familiar with.  
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These include:   

1. Location-Based   

Location-based breadcrumbs show the user where they are in the website’s 

hierarchy. They are typically used for navigation schemes that have multiple 

levels (usually more than two levels).  

2. Attribute-based   

Attribute-based breadcrumb trails display the attributes of a particular page. 

For example, in Newegg, breadcrumb trails show the attributes of the items 

displayed on a particular page:  

3. Path-Based  

Path-based breadcrumb trails show users the steps they’ve taken to arrive at a 

particular page. Path-based breadcrumbs are dynamic in that they display the 

pages the user has visited before arriving on the current page.  
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On-Page SEO for eCommerce  

By optimizing on-page SEO for your eCommerce store, you’ll achieve higher 

rankings, drive more traffic, and engage with your readers. Engaging content 

is the key to converting more sales and leads in the long-run. Remember, 

before a person can make a purchase on your store, they’ll normally start by 

searching for similar products on Search Engines.    

 In general, to make an informed buying decision, they usually:  

1. Compare prices and features.   

2. Read reviews.  

3. Search for tips and advice.  

This means that your website needs to be a search engine alternative if you are 

going to capture the reader’s attention. If your website doesn't rank among the 

first SERPs, then you're potential customers. Websites that are visible on 

search engines make more profit. They are available when people need 

specific products.  

Let’s examine some of the most key things you have to do to improve your 

on-page SEO and win valuable organic traffic.    

1. Understanding Search Intent   

A Search Intent is a reason why people conduct a specific search on Search 

Engines. You should consider why people are searching for content.  Find out 

which products they are looking to find, and what questions they need to be 

answered. Everyone has doubts and questions before they make a purchase.   



20  

  

Google is extremely efficient in finding out why people are searching for 

content. Using their complex algorithms, they are able to rank the most 

relevant results on the top pages for their users to find easily. This is the 

reason why you have to make your content as relevant as possible.   

Remember to use specific keywords in your headline, descriptions, and body 

copy. It’s also good to review the Google Search Engine Results Page to see 

what kind of content is ranking. So if guides are ranking, you want to write a 

guide. If product pages are ranking, it’s a good idea to create a product page 

for this phrase. If list posts are ranking, you need to create a list post, etc.  

2. Long-Form Content Vs Short Form   

In the world of digital marketing, long-form content is content that is more 

than 2000 words in length. It should be compelling, insightful to read, and 

search engine friendly. Some of the common examples of long-form content 

include e-books, how-to guides, long-form sales videos, and webinars.   

Short-form content, on the other hand, includes articles and blog posts ranging 

between 400 to 600 words in length. They are concise, don’t require critical 

thinking to write or create, and they only talk about one subject in general.   

Long-form content is best suitable when you want to cover a complex topic, 

pull an audience to your website, or give away a free guide as your lead 

magnet. On website, Google ranks long-form content higher since they value 

content based on how much time is spent on the website and your bounce  

rates.   
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However, if you want to pull an audience that’s interested in short reads, short 

articles are best for delivering value and sharing on social media.   

3. Keyword Density   

A keyword density is the percentage of the keyword appearance on a page 

divided by the total words on the page. For instance, if there are 1000 words 

on an article and the keywords appear 10 times on the article, then the 

keyword density will be 1 percent.   

The main purpose of keyword density is to inform search engines about the 

content offered on the website. Complex algorithms have been put in place to 

understand your content much better. But keywords are still relevant to your 

SEO strategy.  

After choosing the right keywords for your products, it’s time to embed them 

into your content. Keywords should not only be integrated into your body 

copy. They should also be well distributed in the URLs, meta-tag descriptions,  

etc.   

Here are the top places to integrate your keywords.   

❖ URL Structure   

A URL is a web address that specifies the location of a particular resource on 

the internet. Most URLs use the HTTP scheme and are used to find resources 

hosted on web servers. Complete URLs are composed of lots of technical 

stuff. There are server addresses, port numbers the path of the document, and 

the query string.   
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According to Moz, URLs should be concise allowing the reader to tell what to 

expect when they click the links. Here’s why your URL matters:  

1. Google starts by observing the keywords on the URL to figure out 

what each page contains. This is important in order for the search 

engine to deliver quality results for searchers.   

2. With an intuitive URL, users can easily tell what to expect when they 

visit your website. They also need specific terms on the URL to know 

their exact location on the website.   

3. Search engine crawlers also need the keywords to rank your content as 

relevant to your audience. You need to help them understand what 

your website talks about.   

Choosing a standard URL structure can take some time and planning. But 

once established, the main URL structure can help you pick the right 

keywords for each web page on your website easily.   

It’s good to customize your URLs for the best results all the time. You’ll not 

only improve your SEO, but you’ll also increase relevant visitors to your  

website.   

❖ Heading Tags   

HTML Header tags are codes used to define the headings in the document. For 

instance, the h1 tag represents the main heading of your document. It is 

normally the title of the blog post or web page. The H2 tag represents the 
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subheadings and they fall subsequently up to H6 and subtitle options in the 

document.   

Heading tags are mainly used for three purposes. These include:   

1. Breaking up the text.   

They are used to make the document scannable and readable for people and 

search engines. Search Engines will use the headings and subheadings to 

figure out what the content is talking about. If you have placed the keywords 

evenly across the document headings and the body, it will be easy to scan and 

rank the content.   

2. Improving readability  

According to reports, 65% of most online searchers do not read the entire 

content. Most will scan through the document for important information and 

walk away to another website. This is why you should employ captivating 

headings and sub-headings throughout your document.   

These are designed to capture the readers' interests and help them find the 

most important information on the document. They act as signposts to lead the 

reader throughout his/her journey on your document.   

3. And building a structure in your blog posts  

Header tags also help build a structure for your content and articles. Each 

header should give the reader an idea about the information being offered in 

that specific paragraph.   

❖ In Copy   
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Once you’ve established your keywords, you’ll need to plant them in your 

website copy. You can choose shorter keywords and phrases that will be the 

root keywords for your homepage and other main pages.   

When you start writing the products or services pages and blog posts, you’ll 

need to rank for more specific long-tail keywords. As we discussed earlier, 

people looking for long-tail keywords are either looking for products or 

specific information. You’ll need to capture their attention by being more 

specific.   

It’s good to apply as many variants of the keywords as possible. This includes 

the singular, plural, abbreviation, and informal forms of the words. If people 

are looking for products in a specific area, ensure to place than in your copy. 

However, refrain from being spammy. Search engines are now developed to 

identify clickbait content.   

❖ Alt Image Text   

If you are using modern content management systems, it’s easy to edit the alt 

image text by simply clicking on the image in the body. You’ll see a text 

module under or on the left CMS panel where you can write or edit the 

image’s alt text.   
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Once written, your text will be automatically saved on the websites' HTML 

source code. Here's what that alt tag might look like in an article's source 

code:    

While writing an alt text, you have to be descriptive and specific. Ensure to 

place relevant images on the website and use the right keywords to help rank 

higher.   

❖ Metadata   
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Metadata is the information on what people see below the meta title on Search 

Engines. Most of the time, Google will choose the content that appears in the 

meta description section. However, you should customize it for readers to 

understand your brand keenly.    
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Good metadata should not be more than 160 characters long. It should 

describe what the web page is about and it should include at least one 

keyword corresponding to the title. Using metadata, you can easily scale your 

way higher than your competition. Readers will be able to identify what your 

website speaks about and you’ll, therefore, get more clicks.  

How to Do Content Marketing for eCommerce  

Content marketing is the process of creating and distributing digital materials 

online. The aim of content marketing is to directly or indirectly promoting a 

brand, product, or service. Every digital marketer has unique opinions on 

content marketing that works. However, to be honest, not every content 

marketing strategy will work for you. People differ by the niche, level of 

education, and products that they’d like to purchase.   

As an eCommerce retail store owner or marketer, you have to take a unique 

approach to your marketing strategy. You should begin by identifying your 

target audience. Learn their habits, and create and distribute suitable content. 

Your goal is to engage and communicate with them as you would on social 

media.   

There are six main content types that work. These include blog posts, video 

content, original photos, and product graphics, buying guides, and emails.  

However, you have to constantly follow-up on your audience to find out their 

desires and needs. Some eCommerce stores have been successful using social 

media, but it’s good to grow followership on your website as well.   
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1. Important SEO Metrics to Measure  

As a digital marketer, there are several factors that can influence the success 

of your campaigns. In order to keep track of the changes in the market and 

website traffic, you’ll need to measure and track several SEO metrics on your 

website.   

Lucky for you, there are many tools available that you can use to measure the 

success rate of your campaigns. These include Google Search Console,  

Google Analytics, Google Adwords Keyword tool, Ahref site explorer, etc. 

Some of these tools are available for free, so you can keep track of your 

campaigns and make updates where necessary.    

These are the top website SEO metrics that you should track to measure the 

success of your SEO marketing campaign:  

➢ Organic Traffic   

Organic traffic is the number of website visitors on your website or 

eCommerce retail store from search engines. It is the primary goal for any  

SEO marketing campaign; to get higher organic traffic from search engines.   

The best way to measure your organic traffic is by using Google Analytics.  

Simply navigate to Acquisition > All traffic > Channels > Organic Search.  

You’ll find information on bounce rates, page session, average session 

duration, sources of traffic, etc.   

➢ Website Bounce Rate   
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Bounce rates are SEO metrics that show the percentage of people who left the 

website without taking any action. Fast bounce rates can negatively affect 

your ranking on search engines and make you lose potential buyers.   

Google tracks websites to see the percentage of people who return to search 

bars despite finding your website. When this happens, Google may consider 

your website as not useful to your online traffic on the Keywords that you 

rank with.   

➢ Organic Click-Through Rate   

Organic CTR is the rate of clicks to your website compared to the impressions 

on search engine results pages. In other words, it's the number of people who 

click to view your website or posts compared to those who saw it when it 

appears on search results.   

The ultimate goal for getting your website higher on search results is to get 

more people into your website. The ultimate goal for getting your website 
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higher on search results is to get more people into your website. If your 

website appeals to many, you should get ample clicks. When this doesn't 

happen, you have to update your URL structure, titles, and meta-tag 

descriptions to beat your competition.  

Most importantly, you need to offer the reader a solution to their problem.     

➢ Search Engine Results Page Dominance   

Search Engine dominance is the process of trying to dominate the Google  

Search Engine results’ page. You should not only focus on search engine 

ranking. At times it’s better to rank lower for a keyword that doesn’t yield 

20,000 visitors per month. Don't settle for a higher ranking domain that yields  

20 visitors per month.   

If you can occupy at least three positions on the search engine results page, 

then you have a higher chance of pulling more customers on a daily basis. 
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You can do this by dominating the paid search sphere, Google maps, and 

organic search sphere.   

➢ Page Speed   

Did you know that website page speeds being a ranking factor in search 

engines? It’s incredibly important to check the speed of your website on 

desktops and mobile devices. Google page insights is an excellent tool to track 

and measure the speed of your website   

2. Competitor Backlink Analysis   

Analyzing your competitors’ backlinks can help you assess the competition. 

You should look out to see what content ranks well in your industry. Identify 

and emulate your competitors to surpass their tactics.   

During this research, you can assess your competitor’s website performance.  

Check out the number of backlinks, and overall online domain authority.  
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You’ll learn about the websites that land the most backlinks. You'll also find 

websites that will willingly accept backlinks for your eCommerce store.    

You can use tools such as Ahref to find competitor pages and websites that 

utilize backlinks to get visitors. Simply search for your website on the search 

bar, and click on the competing domains section.  

You should see a list of the top competing domains in your industry and the 

number of visitors that they pull in every day. Next, you’ll need to find where 

and how the companies are landing their backlinks.   
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You can also use Ahref.com for this. Simply search for one website among the 

competitors and click on the backlink profile, then referring domains.   

Continue with this process until you find the website that pulls most of their 

traffic from backlinks. The next step will be to observe your competitors’ 

activity on the websites where they source backlinks and steal their tactics.   

3. How to Guest Post as an eCommerce Store   

As an eCommerce retail store, you need a high volume of traffic to make 

ample sales from your website. Remember, conversion rates are normally low.  

This is because you are looking to make consistent sales every month.  

Therefore, you’ll need multiple sources to increase the sales.  

This is the reason why you’ll have to write guest posts on other websites. By 

now you already have a list of the websites that provide backlinks for your 
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competitors. All you need to do is find out what they publish, write a post, and 

send it to their editors.   

However, ensure to read their guidelines on how to guest post on their 

websites. You can do this by researching on Google.   

➢ Simply type “Guest Post for (mydomain.com) on a search engine.   

➢ You’ll find instructions on how to guest post on their website.   

➢ If the information is not available on search engines, you can contact 

the website editors directly.   

➢ Hunter.io is an excellent tool to use if you want to find the editors’ 

emails on their website.   

When approved ensure that your posts are engaging, informative, and about 

the reader. Place a link to your website in a natural way to avoid being 

referred to as clickbait. Furthermore, you are more likely to make sales when 

you pull naturally interested audiences. It's the reason why you shouldn't work 

to impress for those who fall for clickbait.   

4. Working with Influencers  

An influencer is a person who has established credibility in a specific industry 

niche. They can be YouTube Channel stars, bloggers, industry experts, or 

social activists. Instead of marketing the products by yourself, you can reach 

out to influencers who are more trusted for them to market your products for 

you.   
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Influencer marketing is a method that has been tried and worked for many. 

You can use them to build, generate awareness, and boost your sales on an 

eCommerce store. You don’t need an A-list celebrity to get started. Simply 

find someone who is an expert in your niche and has a large number of 

followers on social media. These are normally the best, especially if you want 

to sell a product in the same niche.   

In 2017, many brands have turned to social media influencers for help in 

building their awareness for their brands. The efforts turned extremely fruitful. 

Therefore, if you have friends with huge followers on social media, it may be 

a good idea to reach out to them for help with your marketing campaigns.   

5. Affiliate Marketing   

As an eCommerce retail owner, you should not ignore the power of affiliate 

marketing. This industry is expected to generate at least $6.8 billion by 2020.  

This means that leveraging this industry can yield wonderful results for you. 

At times you can use influencers as affiliate marketers by guiding them on the 

steps to follow. Furthermore, the more affiliate marketers you accumulate, the 

more backlinks you’ll have.   

The greatest benefit of affiliate marketing is that you don’t have to worry 

about spending money on Ads, writing blog posts, or creating any other 

marketing material. Simply give away an affiliate link and the marketers will 

do the rest for you.   
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Here are some tips to increase the number of affiliate marketers and sales on 

your products.  

1. Set up your campaign using a reliable and well-known affiliate 

marketing tool  

2. Offer high commissions to your affiliate marketers.   

3. Find influencers to help you market your product  

4. Connect with affiliates and help them boost their marketing 

strategy   

5. Don’t forget about seasonal shopping and offers to customers.  

When done right, affiliate marketing can act as a way of generating 

partnerships with marketers. Listen to them for their advice.   

6. Alternative Link Building Techniques  

Link building is the most crucial yet challenging part of eCommerce SEO. If 

you need to build the link structure, you’ll need the right content strategies 

and outreach techniques. By building the right link strategy, you’ll increase 

visibility on your web pages and blog posts.   

Some of the top link building alternatives include:  

1. Embrace Video Marketing.   

2. Leverage Extreme Products to Build Links.  

3. Use Influencers to Build Content Assets.   

4. Create a Feature That Makes Your Products Shareable.   

5. Provide Product Samples to Influential Bloggers.   
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6. Use Integrated Content Marketing & Create a Compelling  

Blog.  

This gets you in a position to drive additional traffic to your content which can 

result in branded searches for your brand, more social shares, and more 

backlinks.  

Local SEO for an eCommerce Store  

While still targeting the global market, it’s good to also make efforts to reach 

your local buyers. Local customers are easy to maintain, cheaper to ship 

products, and faster to connect with. Every day your customers are looking for 

similar products locally. The task of moving from one shop to another is 

tiring, this is why you have to attract them using local SEO.   

Furthermore, it may give you an advantage over your competitors if the 

customers booked your store in advance. Not only is it cost-effective, but it 

will also help you attract customers faster. The solution is Local SEO.   

Here’s what you need to do in order for you to rank higher on search engines.   

1. Claim Google My Business  

You should start by building a business profile on Google my business. This is 

a free tool that lets you manage how your business appears on search results 

and Google Maps. You can add the business location, operating hours, photos, 

reply to customer reviews, and see where people are searching for your 

business.   
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The steps to starting a business profile are simple:   

1. Create an account and claim your business  

2. Verify your business  

3. Optimize your listing  

4. Download the GMB app  

5. Know the difference between Google My Business, Google Places, 

and Google Plus.   
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After claiming and verifying your profile, you’ll be in full control of the 

information that people find out about your business. Here’s a complete guide 

to creating a Google business profile that attracts customers.   
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2. Build Local Citations  

Local citations are simply mentions about your business on other websites.  

The information to be mentioned on other websites can include:   

● Your company name,   

● Location address,   

● Website address,   

● Phone numbers,   

● Email addresses, etc.   

These simple citations are simply mentioned extremely relevant when it 

comes to ranking on your local search results.   

There are complete and partial local citations. Complete citations include the 

business name, address, and contact numbers. Partial citations, on the other 

hand, don't  have either one. The number of citations a business gains from 

other websites matter. The information should be accurate on the data they 

feature. Remember, the ranking of the platforms your information is featured 

on can highly influence rankings. Search engines like Google  love getting 

abundant data about each business.   

If search engines encounter accurate information and trust the validity of the 

data your businesswill rank well. However, if the data search engines 

encounter is inconsistent, your business will lose it's ranking.   

Accurate citations help people discover a local business. You may start getting 

web, phone, and live traffic to your business from all directions. However, 
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falsified citations  lead to customer loss. You'll even lose your reputation and, 

therefore, your revenue.   

3. Get Links from Local Sites  

According to Bright Local, 75% of valuable eCommerce retail store links that 

boost your search come from local business websites. Most of the commonly 

used websites are local news providers, local community websites, and 

industry news. People now prefer reading local news from local websites, 

which turns out to be one of the greatest resources for eCommerce retail 

stores.   

The process of getting backlinks from local websites is no different from 

international blogs. You have to contact the editors or admins, depending on 

the company size, and they’ll communicate with you about their requirements. 

If you can accumulate a bunch of inbound links to your domain from other 

local websites, you’ll have a high chance of ranking against your competitors 

locally.   

If you want to rank for local searches it’s important to get links from sites that 

are reputable for a certain area. It can include a couple of examples of what 

kind of sites these could be - local newspapers, business sites, etc.   



42  

  

How to Perform a Technical SEO Audit for an 

eCommerce Store  

Technical SEO is the process of optimizing your eCommerce to ensure that it 

meets the search engine guidelines. This helps your website get indexed and 

ranked for the chosen keywords. Some of the things you'll need your 

developer needs to work on them.   

The main technical stuff that a websites need to have include:  

1. Sitemaps,   

2. Meta tags,   

3. Javascript indexing,   

4. Building links,  

5. Keyword research, etc.  

These tactics are made to help the Google Bots crawl your website faster. 

However, you should ensure that these features are fixed during the website 

construction. Otherwise, the process will be both tiring and time-consuming if 

you try implementing them for a huge eCommerce retail store.   

But some of these technical SEO activities are done from outside your 

website. At times you’ll need to make these changes on search engines. Here 

are the top technical SEO audits that you should perform for your eCommerce  

store.   
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1. How to do a Site Crawl  

Before any website content can get ranked on search engines, it needs to be 

crawled by the engine bots. Search engines crawl web content to categorize 

and index it for faster results on search queries. It’s very important to audit 

your website and analyze how easily search engines can crawl and index your 

website content.   

You can use software such as the Moz Campaign Crawler RogerBot to scan 

your website content every week. You'll need to discover any issues that can 

affect your ranking. Moz software is designed to find issues with your 

website. If the content has the ability to be crawled by the search engines, and 

issues such as redirects and 444 codes.  

The Moz Campaign Crawler RogerBot tool can also help you fix some of 

these problems. To get started to open your Moz Pro Campaign and click on 

the Site Crawl tab from the left navigation. Cover how to do this with a tool 

like Screaming Frog.  

2. Ensure Your Content is Unique & Keyword Focused  

For your content to be SEO-Friendly, it needs to be keyword optimized and 

original. Originality in content means that the content is not published 

elsewhere. Having duplicate content can lead to poor ranking due to a lack of 

credibility.   

Keyword focused content, on the other hand, means that your content is clear 

on what it might be talking about. Keywords are used to help search engines 
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find, understand, and organize your content in their database. If your content 

is not keyword focused, it may be difficult for search engines to figure out the 

main message.   

It’s important to avoid keyword overlap - where two pieces of content try to  

rank for the same term.  

3. Check Indexed Content  

It’s not clear about when Google bots update the indexed content on their 

database. However, it’s well-known that the search engines regularly update 

themselves to generate fresh and updated content faster. It’s important for 

your website to be indexed if you are going to appear in the Search Engine 

Results pages.   

The Google bots are programmed to constantly scour the internet for new 

content and websites to include in their indexed website database. Any new 

websites, blog posts, and pages are updated and ranked to match the existing 

content. However, if your website does not allow search engine crawling, 

hidden behind a human-robot detector, or has an error, it will not be crawled 

and ranked amongst the SERPs.   

A future Internet customer may search by using certain keywords and 

keywords may find a web page with certain content or image content. Google 

search engines and web crawlers know about each new bit of information 

printed or posted on a webpage as it is being posted.  
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4. Review Desktop Vs Mobile  

Mobile device usage has become significantly popular. Due to this, many 

businesses have begun focusing their marketing strategies on the devices.  

However, you shouldn’t neglect your website's desktop usage. SEO for mobile 

and desktop devices follows the basic principles and practices. But there are 

some nuisances and problems that need to be dealt with for the overall 

strategy to work.   

To begin with, you should ensure that your keyword rankings differ for both 

mobile and desktop devices. It’s important to note that the ranking algorithms 

are different on both devices. Google aims at providing the best experience for 

all users based on the devices and location of the searchers.   

You should start by ensuring that all websites on all devies is tailored for the 

ultimate experience. To do this, you’ll need to understand the user’s intent 

while making searches on the internet.   

This means that creating a bespoke device tailored experience and in order to 

do that, we need to delve deeper into user intent. The crux of the mobile 

versus desktop conundrum is that user intent tends to differ for each device. 

This is particularly important when considering how far along the funnel a 

user is.   

Although it’s a general assumption, it’s believed that most mobile users are 

normally closer to a point of purchase. However, there are many people who 

still browse for products on their desktop devices. Therefore, it’s not good to  

neglect any device.   
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5. How to Check Your Pagespeed  

Google page insights is a web page on the Google Developers’ website that 

checks the performance of a webpage on both mobile and desktop devices. It 

also provides insightful ideas on how to improve your web pages.   

At the top of the report, PSI provides a score that summarizes the page’s 

performance. This score is determined by running Lighthouse to collect and 

analyze lab data about the page. A score of 90 or above is considered fast, and 

50 to 90 is considered average. Below 50 is considered to be slow.   

PSI presents a distribution of these metrics so that developers can understand 

the range of FCP and FID values for that page or origin. This distribution is 

also split into three categories: Fast, Average, and Slow, denoted with green, 

orange, and red bars. For example, seeing 14% within FCP's orange bar 

indicates that 14% of all observed FCP values fall between 1,000ms and 

2,500ms. This data represents an aggregate view of all page loads over the 

previous 30 days.   
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To get started, simply navigate to the 

https://developers.google.com/speed/pagespeed/insights/ website and search 

for your website. Google will scan and display the website speed and insights 

on how to improve website speed.   

6. Analyze Your Search Traffic  

When you know what search terms are sending you most organic traffic from 

search engines, you’ll gain insight into your site’s performance on search 

engines. You can also check if your SEO efforts are going well or not, by 

comparing your targeted keywords with the actual keywords your site is 

ranking for.  

If your site’s top keywords match with your targeted keywords, it’s a good 

indication that your SEO strategies are going well. If they don’t match, you 

can learn where your SEO settings went wrong. Hence, you can make the 

necessary adjustments and make your site more SEO-friendly.  

Or, you can use the new keywords as fresh content ideas for your blog. By 

creating useful content around a keyword your site is already getting an 

average rank and traffic for, you can further boost your search engine rankings 

and organic traffic.  

Look at where your traffic is coming from Google Analytics and what terms 

you are ranking for on Search Console. You can then see what you would 

need to do to push up those rankings - for example, optimize your content for 

keywords you are ranking for.  

https://developers.google.com/speed/pagespeed/insights/
https://developers.google.com/speed/pagespeed/insights/
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7. Check Backlink Profile  

Backlink checkers are good for finding out what your competitors are doing 

and make efforts to stay ahead of them. You need a backlink checker to give 

you access to the backlink profile of any site on the web.   

Look to see who is linking to you and research your best performing content. 

Find your competitors' most valuable backlinks. You'll need to examine their 

backlink profile to spot patterns and possible link opportunities.  

Backlinks, along with content, make up the most important factors that 

influence how well your webpages perform in search engine results pages 

(SERPs). If that tells you anything, it should be that backlinks are 

superimportant and should be treated so.   

Treating your site's backlinks with the utmost importance they deserve starts 

with having an idea of what your backlink profile looks like. Put differently, 

you would have to analyze your backlinks to know where you are and the next 

level to which you should take it.  

How to Measure the Success of Your eCommerce 

SEO  

The most important step for your eCommerce SEO campaign is measuring the 

success of the campaign. This is the step where you figure out whether you 

have achieved your goals when you got started. For instance, if you had set to 

increase your email subscribers by 50% at the end of the year, or increase your 
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organic traffic by 100%, it will be easy to track whether your efforts are 

bearing fruits.   

  

Measuring your eCommerce SEO success is important in making future plans, 

finding out where you need to improve, and budgeting yourself for the next 

year. You need to set a budget that gives amazing returns. This is why it’s 

important to set realistic goals before you commence any marketing 

campaign.   

It's not easy to define your goals as a company. As a startup company, or a 

business looking to upgrade your digital marketing strategy, you may have a 

problem knowing where to start.  It's highly recommended that you consult 

professional SEO companies for help.   

Such companies can help you figure out what strategies work from the ones 

that don't. The companies have been in the industry for a while and they, 

therefore understand the basics.  

Here are some tips for measuring your eCommerce SEO success rate at the 

end of the marketing period.   

1. Google Analytics & Onsite Engagement  

Google Analytics is a wonderful option for measuring your website 

engagement. The website can help you look at the engagement by looking at 

the number of website visits compared to bounce rates on a particular website.   
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Tools such as Megalytic are winderful for finding out about your daily traffic. 

They'll show you the number of engaged visits and unengaged visit stats 

derived from Google analytics.   

Websites need to be engaging in order to achieve their purpose and the 

purpose varies. It may be selling widgets, selling advertising or providing 

customer support. Whatever the purpose is, if the website is not engaging, it is 

probably not achieving it. Ideally, you want to have a stable and growing 

audience of engaged visitors.   

2. Reviewing Your Site Rankings   

Ranking for highly competitive keywords can be extremely beneficial for your 

business. As we discussed earlier, the top pages on the SERPs get 70% of the 

clicks and views. It will also earn you more trust, customers, and sales.   

After applying all the SEO knowledge on your eCommerce retail store and 

waiting for your website to be crawled, it’s time to check your site rankings.  

There are many tools that you can use to check your site rankings on Google. 

Some tools will also notify you in case there are any changes in your website 

ranking and what you need to improve.   

1. Simply navigate to the website's homepage,   

2. Search for your website,   

3. Register for a free trial,   
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4. And find out what you need to do to improve your eCommerce retail 

store ranking.   

Woorank.com is a good free alternative to monitor your site ranking and find 

areas that need to be improved for higher ranking.   

Conclusion   

In conclusion, you should remember that it takes time to  exhaust all 

eCommerce SEO tactics and rank higher. In fact, you are supposed to repeat 

each of these processes every month to ensure that your ranking remains 

constant.   

But when done right, these SEO tactics can be incredibly beneficial to you.  
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You’ll have increased customers, sales, and relevant traffic on your website 

every month.   

To clarify this, here are some key points that you should know about 

eCommerce SEO.   

❖ Studies show that almost 72% of consumers read online 

website reviews before making any shopping decisions.   

❖ 90% of smart-phone users use their phones before shopping, 

and 84% use them while they are shopping.  

❖ About 47% of consumers use smartphones to find local 

information, and 50% will search for a product on their 

smartphone before making a purchase.  

❖ Prospects that search and find localized results are more likely 

to convert because when they look for service and find it, they 

will want to take advantage of its services.  

❖ Local SEO has the highest ROI (return of investment), 

compared to other online marketing strategies.   

Search engine optimization is a vital element of online promotion it can help 

you set up a website that ranks well in search engine pages. You shouldn’t 

neglect the resource. Even if your main income comes from email marketing, 

you can still use the search engines to pull in more subscribers to your email 

campaign.   
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To ensure success in your eCommerce SEO marketing campaign, ensure to 

repeat the entire process each month. Write down the above steps as a 

checklist and look back into your website frequently.   


